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MediaKit & Brand Partnerships

Clear product stories. Useful content. Well-defined partnerships.

01. About Al Explorer Media

Al Explorer Media LLC creates editorial and digital marketing content that helps people understand products, compare options, and make
informed decisions.

Ourwork brings together product reviews, buying guides, practical explanations, and brand-focused content across business
technology, digital services, travel, wellness, and consumer lifestyle.

Forbrands, we offer a structured way to explain what a product does, who it serves, and where it fits. Each collaboration starts with a clear
brief and developsinto content with a defined purpose, format, and scope.

02. What We Bring to a Partnership

Product Understanding Editorial Context Flexible Formats Clear Working Process
Clear explanations of Content that connectsa Written features, Agreed deliverables,
features, use cases, pricing product to the questions comparisons, product factual review, publication
considerations, and people ask when demonstrations, social details, and reporting
practical limitations. researching their options. assets, and campaign- appropriate to the project.

specific content.

03. Editorial Focus & Collaboration Areas

Business Technology & Digital Tools Marketing & Ecommerce

Software, Al applications, productivity platforms, business SEO, content strategy, advertising, automation, analytics, and
services, and tools used in everyday work. online customer experiences.

Travel, Connectivity & Wellness Fashion, Beauty & Lifestyle

Digital travel services, connectivity products, booking Product-led storytelling, practical buying guides, visual
platforms, and wellness-related buying considerations. content, and seasonal discovery.

COMPANY ENTITY OFFICIAL WEBSITE PARTNERSHIP ENQUIRIES

Al Explorer Media LLC aiexplorermedia.com partnerships@aiexplorermedia.com
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AUDIENCE & CONTENT STRATEGY
Content That Helps People Choose

04. Help Your Product Make Sense to the People Considering It

Auseful product story answers the questions behind a buying decision: What does it do? Who is it suitable for? What should someone

compare before choosing?

We structure content around those questions, giving brands a relevant setting in which to explain their products and giving readers

information they canuse.

05. Three Content Objectives

Objective 01 Objective 02

Introduce Clearly

Explainthe problemit addresses, its
main capabilities, and situations where
itisuseful. Keep language accessible
and value specific.

06. Content Designed Around Real Questions

Support Evaluation

Explore features, pricing tiers,
alternatives, requirements, and trade-
offs. Present productinfoin context
soreaders assess suitability.

Objective 03

Relevant Next Step
Connectinterested readers with
appropriate product pages, demos, or
offers. Commercial relationships are
transparently disclosed.

READER NEED CONTENT APPROACH

Which option suits my needs?
How would this work for me?
What should | know before buying?

Where canllearn more?

07. What This Means for Your Brand

A Clearer Message

Translate productinformationinto a coherent narrative and
practical story that readers can follow.

Useful Creative Assets

Develop content assets around agreed communication goals,
structuredreviews, and established publishing formats.
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Comparisons, buying guides, and clearly explained evaluation criteria.
Use-case explanations, demonstrations, and workflow examples.
Pricing context, requirements, limitations, and practical considerations.

Relevant product references, supporting resources, and clear calls to action.

A Relevant Context

Place the product within the precise software category,
practical use case, or business decisionit serves.

A Defined Collaboration

Establish clearresponsibilities, deliverables, editorial review
stages, and measurement before production begins.
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08. Build the Partnership Around Your Objective

FORMATS & DELIVERY
Partnership Formats & Delivery

Whether the brief is to introduce a product, explain a category, or support a seasonal campaign, we shape the work around the information

your audience needs and the assets your team can use.

09. Partnership Formats

FORMAT PURPOSE

Product Reviews & Features
buying considerations.

Comparisons & Guides
within a category.

Video & Social Content
cases visually.

Launch & Seasonal Content
introduction or campaign.

Affiliate Collaborations
anagreed referral programme.

10. From Brief to Publication

01 - Align 02 - Plan

Review productinfo and
identify target questions.
Confirmaccess, assets, or
demosrequired.

Confirm the product,
audience, communication
objective, content format,
and commercial scope.

11. ClearDeliverables, Clear Expectations

Explain a product, its use cases, and

Help readers evaluate relevant options

Present product features or practical use

Develop timely content around a product

Connectrelevant editorial content with

SCOPE TO AGREE

Editorial angle, product access, article structure,
supporting assets, and factual review.

Comparison criteria, product information, editorial
context, and disclosure.

Creative concept, script, demonstrations or
product-ledvisuals, formats, channels, and usage
rights.

Campaign angle, content schedule, deliverables,
approved materials, and publication plan.

Programme terms, tracking, disclosures, content
suitability, and available reporting.

03 — Review 04 — Publish

Complete delivery via
agreed channels. Provide
delivery summary and
available campaign
reporting.

Develop agreed content.
Check factual details,
names, materials, and
brand usage via brief
review.

Each proposal defines the content format, responsibilities, review stages, schedule, usage rights, commercial terms, and reporting

scope.

Reporting may include published URLs, completed assets, delivery dates, and channel or referral metrics available for the campaign.

Measurementis agreed before work begins.
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12. Explore Our Published Coverage

Ourwebsite provides examples of how we explain products, structure buying considerations, and present editorial content across
different categories.

Rippling Heard Krisp

Comprehensive evaluation of workforce, Practice accounting and bookkeeping Alnoise cancellation and automated

HR, payroll, and IT platform capabilities. software assessment for therapy meetingintelligence platform review.
providers.

FullEnrich Saily Sanatoriums

Waterfall B2B contact enrichment and Global eSIM mobile connectivity field test European medical spabooking platform

data verification platform review. across international travel regions. and clinical wellness retreat evaluation.

Portfolio references identify published editorial coverage on aiexplorermedia.com.

13. How We Approach Brand Partnerships

Clear Commercial Disclosure Evidence-Led Information

Sponsored placements, affiliate relationships, and relevant Descriptions are checked against documentation and
commercial connections are identified within content where supplied materials. Firsthand observations are distinguished
they apply. from brand claims.

Balanced Assessment Responsible Presentation

Content explains suitability, strengths, and limitations. Brand names, logos, and creative materials are used within the
Commercial arrangements and editorial conclusions are agreed scope. Applicable programme terms are reviewed
handled separately. prior to publication.

Documented Commercial Terms

Deliverables, schedules, review responsibilities, usage rights, and fees are confirmed in writing for each engagement.

Let’s Discuss Your Next Collaboration
Tellus about your product, the people you want to reach, and what you want the content to communicate. We can help shape a suitable
editorial feature, comparison, creative package, or longer-term collaboration.

COMPANY ENTITY PARTNERSHIP ENQUIRIES
Al Explorer MediaLLC partnerships@aiexplorermedia.com

OFFICIAL WEBSITE EXPLORE OPPORTUNITIES
https://www.aiexplorermedia.com aiexplorermedia.com/brand-partnerships
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